Seven-point Likert scale (agree/disagree)
• "I am extremely skilled at using Internet search engines." • "I consider myself knowledgeable about good search engine use techniques." • "I know somewhat more than most users about using Internet search engines." After all, when you're number one, everybody wants a piece of you. For instance, online mom-and-pop shops want to appear high in Google's listings, because Google has become the most popular way for shoppers to find brands on the web. Although most of Google's 100 million daily users consider it a trusted source of unbiased information, the result of a search query is often manipulated for commercial benefit by web experts. To achieve a higher ranking, websites have to prove their popularity and usefulness through plentiful links. No wonder, then, that Google optimizers have sprung up to help sites achieve an artificial boost in Google's search results.
Efforts to outfox the search engines have been around since search engines first became popular in the early 1990s. Early tricks included stuffing thousands of widely used search terms in hidden coding, called "metatags." The coding fools a search engine into identifying a site with popular words and phrases that may not actually appear on the site. Another gimmick was hiding words or terms against a same-color background. The hidden coding deceived search engines that relied heavily on the number of times a word or phrase appeared in ranking a site.
In addition, the optimizers found they could boost their clients' sites by creating websites that were nothing more than collections of links to the clients' site, called "link farms." Since Google ranks a site largely by how many links, or "votes," it gets, the link farms could boost a site's popularity.
In a similar technique, called a link exchange, a group of unrelated sites would agree to link to one another, thereby fooling Google into thinking the sites have a multitude of votes. Many sites also found they could buy links to themselves to boost their rankings.
Despite ranking on Google is determined by a number of factors, such as key words, popularity, spam, metadata, etc. all of which can be faked. Until now, there is no standard practice to prevent companies from manipulating search results. And as long as Google remains a top search engine, opportunists will try to rig the system.
